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WHO ARE WE? 

RUHS-PH Health Equity Program

Health Equity Communications Team

Mission





LEARNING 
OBJECTIVES

Introducing Health Equity via 
Digital Media

Digital Media Strategies for 
Promoting Health Equity

Challenges and Limitations of 
Digital Media in Health Equity

Future Direction of Digital 
Media and Health Equity



INTRODUCING HEALTH EQUITY VIA DIGITAL MEDIA?

EquiTEA Episode 2: ‘RivCo’s Equity Evolution’ with RUHS Health Equity Director, Salomeh Wagaw



BENEFITS OF DIGITAL 
MEDIA IN HEALTH EQUITY

Broad Reach to Diverse Populations

Addressing Health Disparities

Creating Culturally Relevant Communication 
Engagement

Partnerships and Collaborations

Accessibility

Tailored Messaging

Empowerment

Trusted Messengers

EquiTEA Episode 5: ‘LGBTQIA+ Pride Month’ with TruEvolution CEO, 

Gabriel Maldonado



DIGITAL MEDIA STRATEGIES 
IN PODCASTING

EquiTEA Podcast

Equity Calendar

Subject Matter Experts

Find us on:

Spotify, Apple & Google Podcasts

EquiTEA Episode 3: ‘Black Maternal Health Week’ with 

Black Infant Health 

EquiTEA Episode 1: ‘Black History Month’ with Building Resilient 

Communities & NAACP 

EquiTEA Episode 4: ‘AANHPI Heritage 

Month’ with Asian Pacific Counseling and 

Treatment Centers



DIGITAL MEDIA 
STRATEGIES ON TIKTOK

Using TikToK as a Creative Tool

Audience and Demographic

Only Videos Shared on TikTok

Views and Likes

Great Asset in Video Creation



TIKTOK DATA  



DIGITAL MEDIA 
STRATEGIES ON 
INSTAGRAM

Use of Instagram

Target Audience Demographics

More Graphics Shared on IG than 
on TikTok

Shares, Likes, Views, Collaboration

Great Asset In: Shares and 
Collaboration



COLLABORATIONS & 
PARTNERSHIPS

Collaborations

Community 
Engagement



VISUAL GRAPHICS 
CONTENT



INSTAGRAM DATA

Views Per Post



STUDIO AND MEDIA ESSENTIALS 

Media 
Equipment/Software

Podcast Studio

Branding



CHALLENGES

Internal

Approval process

Turnaround time

Procurement

External

Marketing

Collaboration

Acquiring Subscribers



HEALTH EQUITY COMMUNCATIONS TEAM 
APPROVAL STRUCTURE



SUCCESSES

Concept of Operations (CONOPS)

Increase in Organization Morale

Message being Delivered

Tapping into New and Wider Audiences

Accessible to Anyone

Content being Shared Locally, Nationally, and Globally

Creating Opportunities for Collaboration with Other Organizations



FUTURE

Influencers

Shift the Narrative

Comics/Animated Content

Public and Community Media Content

Increasing our followership and accessibility



KEEP UP WITH US!
SCAN QR CODE
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